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Pure Oil Maps  
by Alan Eastlund (RMCA #761)  

 

COMPANY HISTORY 

The Pure Oil Company as we know it began as the Ohio 
Cities Gas Company in 1914, which supplied natural gas in Ohio. Later in the year, the company discovered 
oil at Cabin Creek, West Virginia, which they had planned to sell because all gas reserves had been tapped. 
Three years later, in 1917, the company acquired The Pure Oil Company of New Jersey, which had been an 
independent oil producer, refiner and marketer. In 1920, Ohio Cities officially became The Pure Oil 
Company.  There sometimes is confusion over the early name of Pure Oil, as there were several unrelated 
Pure Oil companies throughout the US in the late teens. One of these was the Pure Oil Company of South 
Dakota, which was eventually purchased and absorbed into the Pure Oil in 1921. Pure Oil of SD claimed to 
have created the first drive-in filling station in the world. As Pure grew larger, they purchased and merged 
with a number of other oil distributors and marketers: Hickok Oil, Wofford Oil, Seaboard Oil, and Sherrill 
Oil among others. Pure began as a central US based company, and moved into the Southeastern US with 
these purchases. Early on, they had problems with over-expansion beyond these states. Until consolidation 
began in 1925, Pure’s marketing area ran from New England to Spokane, WA.  By 1935, they had 
consolidated that marketing area, and then expanded to 32 different states, primarily in the Middle West to 
the southeastern US.  In the late 1920s, Pure began building their famous cottage service stations, which 
gave all Pure stations a distinctive, and homey look, for which they will probably always be remembered. In 
1952, the remainder of Hickok Oil was purchased, to complete the partial interest it had had since 1928. 
With the completion, Pure closed the Hi-Speed stations, but in turn reinvented itself with the truck stop 
station which Hi-Speed had begun. In 1965, Pure Oil and Union Oil Company merged. By 1970, Pure 
stations were rebranded to Union 76 throughout the U.S., thereby ending a long chapter in Pure’s history. 

 
 

PURE ROAD MAPS 
 

Since the subject of Pure Oil maps has been covered previously in the RMCA newsletter (Fall 1996), 
this article will focus on non-standard issued Pure road maps, as well as point out some nuances of a few 
standard issued Pure maps.   
 



Pure’s first known 
road map was issued for the 
state of Montana, with 
cartography by the US 
Geological Survey. It appears 
this map was issued by the 
Pure distributor W.A. Hall of 
Montana. Based on the 
refineries listed at the bottom 
of the cover, this had to have 
been issued around 1920 or 
shortly thereafter. The Heath 
refinery was purchased by 
Pure in 1920; the last of those 
listed to be purchased. While 
it could be debated whether 
this was an official company 
released map, I find it 
interesting that it was issued 
so close to the year as the 
company name change. 

 
 The next year Pure 
was known to have issued a 
road map was in 1924. 
Thereafter, with the exception of the war years of 1943 and 1944, Pure issued road maps every year until 
1969.  All standard issued Pure road maps used Rand McNally cartography. While the maps is maps will 
have “Tiolene” on the station attendants shirt in script letters; the 1926/27 maps will have “Tiolene” in 
block letters.  If you look closely at 1920s and early ‘30s Pure maps from different geographic regions, you 
will   sued from 1924 to 1927 look very similar, one hint to help tell the 1924/25 and  1926/27 map apart at 
first glance:  the 1924/25 maps notice  that  Pure changed each map to match the oil or gasoline marketed in 
that particular region. For example, the 1929 map of Wisconsin advertised Purol gasoline and Tiolene motor 
oil. The same 1929 map of South-Eastern States advertises WocoPep gasoline and Tiolene. The same 
change can also be seen on the gas pump globe on the front cover on the 1931 map: the Minnesota map 
shows a Purol gasoline globe, the South-Eastern states map shows a WocoPep globe. 



 

 
 
 
 
 
 
 
 

 
 
 

 
 While Pure marketed their products in 32 states (as stated in their 1933 
map), there are a few state maps in which Pure didn’t have service stations:   
Nebraska  (1937), Idaho\Montana (1937) and ID\MT\WY (1949, 1953). As is 

typical with any oil or gasoline company, there are a few 
regional/unauthorized maps using the Pure Oil Company 
name or products with a different cartographer. One of those is a 1937 Eastern Canada 
map with cartography by H. M. Goushá. The map was issued by R. M. Gates of 
Watertown, New York.    
 
 Inside a tiny 3” x 6” fold-out booklet titled “At Your Service”, Pure had a 
Minneapolis/St. Paul map which showed all Pure Oil service stations in the area. On a 
page next to the map was a listing with addresses of all of these stations. At the top of 
this page, above the addresses was the caption “The Prince of Wales, while in this 
country, favored Pure Oil Service Stations because there he was served like a Prince. 
Pure Oil Service Station attendants knew how because that is the way they serve the 
Great American Motorist”.   Printed by Rand McNally, this rudimentary map shows 

       1924-27 cover 



the major roads leading outside of Minneapolis and St. Paul, to outlying Minnesota cities. Based on the 
roads and the service station attendant on the cover, I would judge this map to be from 1924 or 1925. 

 

 
 
 Throughout the 1920s and 1930s, Pure had various distributor issued road maps for the regions that 
they were located.   Of these distributors, maps are known from the companies listed below.  These 
distributor maps are printed with the distributor name at the bottom of the maps. After the 1930s, no 
distributor had a map issued with their name on it. Most likely it was because Pure fully absorbed the 
distributor and their associated stations into the Pure Oil fold. Most of these distributor maps tend to be of 
southern states, or the Southeastern states region.  
 

 
The American Oil Co 

Central Oil Co. of N. Carolina, Inc. 
Colonial Oil Company 

The Mid-South Oil Company 
Pure Oil Co of the Carolinas, Inc 
Pure Oil Company of Tennessee 

"Railroad" Jones Oil Co. 
The Seaboard Oil Co. 

Shaw Brothers of Florida, Inc 
Sherrill Oil Company 
Wofford Oil Company 

 
While it is seldom heard of, Pure did have a Touring Service through which one received a personalized 
atlas with a route between two locations. One interesting aspect of it was that the Touring Guides were 
requested “thru your Friendly Neighbor Pure Oil Dealer”, as stated on a letter to the recipient of our Touring 
Guide. Instead of writing to Pure, you went to your local station, purchased some gas or oil, and requested 
the guide.   A good way to get you to come in to spend money!  While other touring services, such as 
Conoco’s, gave you individualized bound maps, Pure had the same US atlas for everyone who requested the 



service. Within the atlas, Pure would highlight the route from your home to the destination on the respective 
state and city maps within.  The atlas I have is from 1937. 
 

Pure has also put out numerous 
maps for the 1933-34 Chicago 
World’s Fair, as well as the 1939 
and 1964 New York World’s Fairs. 
Rufus Dawes, who was the 
younger brother of Pure Oil’s 
founder Beman Dawes, was 
president of the Chicago World’s 
Fair in 1933-34. I suppose it could 
be possible that in addition to 
Pure’s Chicago headquarters, a bit 
of nepotism didn’t hurt the chances 
of Pure promoting the fair! The 
Chicago Century of Progress had 
two maps for each year of the 

fairgrounds, in addition to the standard issued road maps which featured a cover with a road sign pointing a 
car in the direction of “Century of Progress Chicago.” The 1933 Chicago and Vicinity map also has a 
World’s Fair exposition layout, unlike the other state maps from the same year. The 1939 and 1964 NY 
World’s Fair maps showed metropolitan NY City, with special inserts of the fairgrounds. 

 
One additional item that is extremely special is a 3” x 
5” two-sided  “In and Out of New York City” map.  
Given out during the 1939 Fair, this map likely could 
have been given out at regional NY stations, either as 
an insert to existing NY maps, or as an individual 
give-away to those visiting NY City. While it is a 
Rand              McNally issued  insert, the routes 
indicated on the In and Out map are not shown on the 
NY city Pure map of the same year. 
 

Because of Pure Oil’s extensive history and 
map program, I’m sure there are other areas to be 
covered that I’ve missed. However, I hope I’ve 
covered a few nuances of their maps that may go 
undetected from time to time. 
 
 



 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 

 

 

 

 

 

 

 

 

 

 

Dating Clason Touring Atlases, 1923-31 

by Carl Liedholm (RMCA #836) and Mark Greaves (#39) 

 
 

BACKGROUND 



 
In 1923, the Clason Map Company produced its first road 

atlas of the United States.  An advertisement appearing in the 
August 4, 1923 issue of the Chicago Daily Tribune (shown at 
right) shows a picture of Clason's "Best Roads of the United 
States" atlas and proclaims that it is "just off the press; nothing 
like it has ever been published before."  

 
There is some validity to this claim.  Although the Cram 

Co.  had produced a "Good Roads Atlas of the United States" 
and an "Auto Trails and Commercial Survey of the United 
States" a few years earlier, the road component of theses atlases 
was rudimentary at best, consisting of nothing more than a few 
"main roads" that had been crudely overprinted in red on some 
already existing state railroad maps.  By contrast, Clason's road 
atlas contained fresh state maps that focused just on the road 
networks and that provided such details as the mileage between 
towns as well as the quality of the roads. Rand McNally 
followed this approach as well when it launched its first U.S. 
road atlas one year later. 

 
Clason continued to issue updated versions of their road 

atlases each year until 1931. Like their competitor Rand 
McNally, Clason produced two versions of these atlases 
beginning in 1924. One version, the "Motor Atlases," were 
specifically produced for an array of different clients, such as the 
Detroit News, the San Francisco Examiner, the Milwaukee 
Journal Tour Club and many others. The covers and titles of 
these "client" atlases changed over the years. Initially, the covers 
featured a single car driving under a large tree with "Best Roads 
of All States Across the Continent Motor Atlas" featured in the 
title. In later years, different cars and settings were portrayed on 
the cover and "Motor Atlas" became the central focus of the title.  



 
 

Some of the “Motor Atlas” cover designs 

 
 

  
The other version, the one that Clason produced directly for sale, was called the "Touring Atlas of 

the United States." With a distinctive image of a Native American on the left of each cover, a new Touring 
Atlas was produced each year until 1931. From year to year, there were variations in images to the right of 
the Native American, in the border colors, and in the wording on these covers.   

 



Dating these "Touring Atlases," however, presents unusual challenges. Unlike Rand McNally and 
Gousha, Clason typically did not place dates or even codes on their products during this period. Thus, until 
now it has only been possible to approximate their dates. This article is designed to provide a more precise 
dating scheme for Clason's "Touring Atlases."  It is still to some degree a work in progress and subject to 
revision as additional examples are uncovered. 

 
 Although no official dates appear on these atlases until 1930, it was possible, using an array of 
approaches, to assign dates to each of them. Some of the individual atlas descriptions or maps, for example, 
had dates.  This was true of the 1925 atlas, in which the Colorado map was dated 1925, and of the 1927 
atlas, which mentions that "the final routing of the U.S. Highways was not settled until January 2, 1927." 
For other years, it was possible to date the atlas by examining the road network or the road legend 
descriptions in the individual state maps.  Moreover, during this period, Clason often produced individual 
state maps in folders that would typically include a calendar, and cross checks with these maps provided 
additional validation of our atlas dates. It also became apparent in this exercise that some of the individual 
state maps included in an atlas were not always updated, and in this case, Clason would include the previous 
year's state map instead.  

 
 

 

 
Clason folded road map 

 



THE CLASON TOURING ATLASES 
 
The 1923 Clason road atlas was titled, "Atlas: Best Roads of the United States" and sold for one 

dollar. There were 44 midget maps of the states printed in black on a yellow background; the size of the 
atlas was 9” x 12”.  "Highly improved roads" was a distinctive road legend that could be found on virtually 
all the individual state maps of that year. 

 
The 1924 Touring Atlas, the first with the distinctive Native American on the cover, was, in many 

respects, similar to the 1923 atlas.  The size of the atlas as well as the number, color, and order of individual 
state maps, for example, remained the same. Several of the individual state maps, however, were revised, 
along with their road legends and logos. The price of the atlas was also lowered to 50 cents. Although 
“Touring Atlas” appeared on the top of the cover, "Paved Roads of the Nation" dominated the title. 

 
A similar version of the 1924 atlas was also produced somewhat later, perhaps towards the end of 

1924 or early in 1925. The cover title was changed to "Touring Atlas: Paved Roads of the Nation," the 
number of cars on the road was increased from 3 to 6, and the price of the atlas was placed in an arrowhead. 
Most of the individual maps, however, were exactly the same as in the previous atlas. Only those of 
Pennsylvania, Kentucky, Iowa, Utah, and New Mexico were changed. 

 
A major change in the format of the Touring Atlas occurred in 1925.  The page size of the atlas was 

increased from 9” x 11.5” to 16.5” x 12”, with the individual maps now folding out from the atlas.  The 
midget maps were no longer used.  Most of the individual maps were just titled "Mileage Maps," and they 
were now printed in blue on a white background. Many of the maps used in this atlas were simply larger, 
but unchanged versions of the midget maps used in the 1924 atlas.  There were also new individual states 
maps produced in 1925 that were included in this atlas; many of these used "through routes" or "best roads" 
in their road legends. The picture on the cover of this atlas was similar to that on the late 1924/early 1925 
atlas, but the main title now read "Clason's Touring Atlas of the United States," and "Logs of National 
Trails" replaces "Pole Markings." A two page pictorial featuring the "Wonders of America" was added to 
the inside cover in 1925, which continued (with some variation in the pictures shown) through 1929. Also 
for the first time, there is an advertisement on the back cover:  it is for the Nutshell Publishing Co., another 
part of the Clason empire. 

 
In 1926, the Native American was reduced in size and one car facing the reader on a mountain ledge 

now dominated the right side of the cover design. This year a map of "Ontario and Quebec Canada" was 
added to the atlas, a fact mentioned on the cover. Many of the individual state maps were revised and many 
now included some mention of "gravel" in their road legends.  Clason, however, did not attempt to include 
U.S. Highways in their 1926 atlas. It thus avoided the mislabeling problems that beset the Rand McNally 
Co., which, in their infamous 1926 atlas, included U.S. Highway Route numbers (U.S. 60 for U.S 66 being 
the most famous instance) from a listing that had not yet been formally approved and that was subsequently 
changed. The back cover now includes license and motor laws along with the Nutshell Publishing Co. 
advertisement. 

 
The advent of the U.S. Highway system was reflected in the 1927 Touring Atlas. The border color of 

the cover was changed from blue to red and a U.S. 40 highway logo was placed in front of the car on the 
mountain ledge. U.S. Highways now appeared on all the individual maps, and these were marked in red. In 
addition, the price of the atlas was increased from 50 to 75 cents. At least two versions of the back cover 



exist. One featured an advertisement for the Powerine Co., with Bearcat motor fuel highlighted, while the 
other advertised both the Atlantic Pacific Highway and Denver Tourist Bureau. 

 
The image on the cover of the 1928 atlas was changed once again and now depicted a convertible 

heading towards a blue mountain. A map of Canada was now included, a fact mentioned on the atlas cover. 
The maps of West Virginia and Virginia were combined, however, so the number of maps remains the 
same. Most of the road legends now included an "all-weather-road" designation and, for the first time, map 
codes (e.g. R -300A) appeared at the bottom of individual maps. These codes, however, don't offer much 
help in dating the maps, and except for a few updates in 1929, remain unchanged through the 1931 edition. 
A Powerine Co. advertisement appeared on the back cover, this time with a tiger dominating the page. 

 
The final image change on the cover occurred in 1929, when a man was now portrayed waving to 

the Native American from the rumble seat of a car with a white mountain in the background. The number of 
individual maps declined to 40 as the maps of several states were combined. Also, the maps were now 
printed in black rather than blue. The back cover has an advertisement for the Clason Green Guides, rather 
than one for the Powerine Co. 

 
The cover of the 1930 atlas was similar to that of the previous year. A star in the price arrowhead 

and an underlined "Road Maps of Every State", however, now appeared on many, but not all, of the 1930 
and 1931 covers. A star could be found on some of the 1926 and 1928 covers as well, but the role of such 
stars is unclear. The "Wonders of America" pictorial spread is now replaced with a yellow outline map of 
the United States on the inside cover for the edition, and for the first time, a copyright date, 1930, appeared. 
The individual state maps were revised as the road network changed, but the road legends and other map 
features remained unaltered. The Powerine Co., with a tiger portrayed, returns as the back cover 
advertisement. 

 
The last Clason Touring Atlas appeared in 1931. The phrase "new census edition" appears on the 

cover and a copyright date reaffirmed the year.  For the first time, some city maps were portrayed inside the 
front and back covers.  Once again, the Powerine Co. tiger graced the back cover. With this issue, the 
Clason Co. brought its nine year run of Touring Atlases to a close. 
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